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E-Wallet: The Emerging of
Digital Payment System

by Jason Chong

M oney or popularly known as “notes” has been an indispensable part

of humanity for 3,000 years. Before the invention of money, trades
were conducted by exchange of goods through barter system. Money
was commonly adopted when the society began using money as a
medium of exchange to replace barter system . Banknotes and coins
were introduced and being adopted universally (though the currency
differs among countries) in the world starting from 16th century.

Recently, the typical physical form of money
in banknotes and coins experiences a disrup-
tive change due to the advent of technology
advancement and digital innovation. New
forms of “money” such as cryptocurrencies
and E-wallet are being launched and they
start receiving an early mass adoption by the
public.

What is E-Wallet?

E-Wallet (also known as “electronic money”)
is being defined as non-cash and non-paper
payment instruments such as plastic cards,
direct transfer and all money transactions via
electronic channels” . It includes all forms of
mobile payment instruments. The Commit-
tee on Payment and Settlement Systems of
the Bank for International Settlements
defines an electronic purse or wallet as “a
reloadable multipurpose prepaid card which
may be used for small retail or other
payments instead of coins” . Electronic
wallets have an ultimate objective to provide
consumers and merchants with an electronic
payment instrument that could handle small
transactions in a cost effective manner as

compared to cash .

Unlike debit or credit cards, transactions
using an electronic wallet are carried out
offline without any direct involvement of
financial intermediaries. Hence, E-Wallet is
much more cost effective as it dispenses the
high fixed costs incurred due to the involve-
ments of financial institutions.

Building for the future

E-Wallet has enjoyed incremental adoption
rate of the mass public since its introduction
in early days. Although there has been
stagnation in the adoption rate of E-Wallet
by consumers and merchants since our last
study in October 2016 (as shown in Figure 1
below), experts have expressed their
confidence and they forecast that the
adoption rate of E-Wallet will continue
escalate in long run. This is evident by
statistics such as the increase of smartphone
ownership from 79% in October 2016 to
83% in June 2017 . The mass adoption of
smartphones improve the adoption rate of
E-Wallet by consumers. On the merchants
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side, 50% of respondents from survey are
going to update their POS or eCommerce
systems in the next 12 months to offer the
latest digital wallet solutions .

As the statistics above demonstrates the
promising future of digital wallets, it's
essential for us to study the industry of
E-Wallet as a whole, including the motiva-
tions and behaviors of consumers who use
E-Wallet, as well as the potential needs and
opportunities in the current market. There
are multiple factors influencing digital wallet
users in the market. One of the key factors is
the crucial role played by the early adopters.
They lead the public to mass-adopt
E-Wallets.

The early adoption of electronic wallets leads
consumers to be more savvy and demanding
on their expectations as they have witnessed
all kinds of wonderful innovations and
possibilities emerging in field of digital and
mobile payments. For example, digital food

Figure 1: The Adoption Rate of Digital Wallets
(Source of Data: JP Morgan Chase)

pickup and delivery ("OrderAhead”), self-ser-
vice payment system, instant coupons,
reward redemptions and etc.

Merchants must be ready to capitalize on the
increasing interests of the public by satisfy-
ing their demands through better digital
payment and shopping experiences. Under-
standing the needs and behaviours of digital
wallet users will lead merchants to be
successful in increasing the digital wallet
adoption rate of the public.

E-Wallet in Malaysia

The E-Wallet technology has been
introduced into Malaysia since long ago.
However, it started receiving eyeballs from
Malaysian public only when the Executive
Chairman of Alibaba Group Holding Ltd, Jack
Ma paid a visit to Malaysia in March 2017.

In Malaysia, Touch'n Go has been an early

company showing interests and intention to
focus on E-Wallet launch. Aside from Touch '
Go, the early adoption of E-Wallet by the
public has inspired a number of players to
introduce their own versions of virtual
wallets. One of them is MOL Global Inc.

MOL first started involving in electronic
money 16 years ago by distributing MOL
Points, a digital currency for online games via
7-Eleven convenience stores in Malaysia.
Over the years, it has developed an online
payment platform that accepts cash and
e-payment  transactions to  online
merchants.lt has further launched its own
E-Wallet, One2pay to further grow its
brick-and-mortar business. Currently, MOL
helps facilitating Alipay mobile wallet
payment via its strategic partnership with
7-Eleven Malaysia Bhd. The chain, which
operates 2,100 convenience stores nation-
wide, is the first local retailer to accept Alipay
wallet,



Besides MOL, Bursa-Malaysia-listed ManagePay
Systems Bhd is also in the E-Wallet industry. Its
MPay Wallet launched last year targets one
million users by 2020. The virtual wallet allows
users to store e-money and their favourite cards
into one mobile device. The wallet has functions
like making payments via QR code, online
purchasing and reloading mobile prepaid
credits.

Also, the growth of mobile wallet space in
Malaysia is also evident through the participa-
tions of banks and some giant companies in
Malaysia. According to a recent report by UOB
Kay Hian Holdings Limited, Bank Negara
Malaysia had issued e-money licences to 5 banks
and 23 companies as of 30th June 2017. CIMB
Bank, Maybank and RHB Bank are among the
banks which had launched their e-wallets,
namely, CIMBPay, MaybankPay and RHB Now
respectively. Telecommunication companies
such as Celcom-Axiata Bhd, Digi.Com Bhd and
Maxis Bhd, as well as the low-cost carier AirAsia
Bhd have also developed theirs.

Nevertheless, despite the robust development
of E-Wallet globally and also the efforts by
merchants in Malaysia, some Malaysians still
remain skeptical about its practicality and
convenience.One of the key reason that stops
Malaysians from using E-Wallet is the lack of a
“universal wallet"which can integrate all type of
payments to all kinds of merchants.

Hence, technology advancement plays a major
role in stimulating the adoption of E-Wallet.
Malaysian government and companies have to
invest much of their time and funds in developing
a “universal wallet” as well as other compli-
mentary features that encourages E-Wallet
adoption. One of the ideas that often being
suggested by the community is to make
E-Wallet universal by including the participa-
tions of micro merchants such as hawker-stall
vendors and newsvendors. Such inclusion

would encourage ubiquitous adoption of
E-Wallet. By that time, Malaysians can even use
their smartphones to make payments for
common goods such as fruits, newspaper or
vegetables.

Security Requirements for
Electronic Payment
System

Despite the compliments and benefits above,
E-Wallet and electronic payment systems face
potential hazards especially in terms of cyber
security issues. To be widely accepted as the
universal payment method across the globe,
E-Wallet has to pass the compliance standards
so that it can be qualified as an efficient security
protocol for online transactions.

Two common protocols that are often being
adopted are Security Socket Layer Protocol
(SSL) and Secure Electronic Transaction (SET) .
SSL is a more commonly used e-commerce
transactions protocol and it works by encoding
the entire session amongst computers so that it
provides a safer communication protocol over
the Internet, SSL encrypts the online communications
between Web servers and a client by using
public-key technology.

On the other hand, SET protocol works by
preventing consumers' credit card numbers
from traveling across the Internet entirely.
Instead, it only allows pieces of the numbers to
flow through web communications. SET also
offers information integration, coding of
sensitive information, and verification of all
business data by using the latest technology
such as digital signature and data coding.

Generally, the introduction of mobile and
electronic payment systems have caused the

ot I the evert of disorey
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proliferation of several security issues such as
device cloning, application malwares, identity
theft and etc. Several parties such as software
developers, merchants and programmers are
focusing on battling against those issues.
Consequently, several new types of payment
security systems have been developed. For
example, tokenization, device and sim authen-
tication, location patterns, user authentication
including fingerprint authentication etc.

In overall the future of electronic payment
systems still appear optimistic as better security
systems will be introduced further in the future,
to suppress the potential threats and risks of
cyber security issues.

Conclusion

E-Wallet has become a global trend and it has
influenced consumers in terms of their
behaviours in shopping and purchasing. The
newly developed security systems and
solutions will further boost the adoption of
E-Wallet. The convenience provided by E-Wallet
and electronic payment systems will lead a
tremendous growth in E-Wallet adoption ratein
the forthcoming years. m

he Envglish version and its translation version, the English version shall preval,



BB P B:
E8 5 16555 10 0 9 X 89 7 o

ANCEE “HT7 BRAKSTER
L7 s o AT S — 5y - fE A bR b R
MR 2 A, RS 515
(Barter System) SRALEK “MIMIAcH” il
FRISAE T, E16HE 2 R, A ELRITE T
Wl AT, N ATIFRETE R 5 1 5 5 iy
T A T 1

(B, A RBHERGE ) & R LE i 7Y 4K b
AT L T SR T RT B ARk . T R
TEHEAN “&87 , W “FEHLER”
(Cryptocurrency ZiFfHL 7 I1M), M
(E-Wallet) , FfHIFLHZBIRARMIIHIS X
FFo

TARBFHEE?

HL TR B FL T T 55 I i B P I SCAY
TH. FP e R-FE e A e T 1t M,
e TIE. BTEER. BTEHFEF. H
JUE TR TR MRS RGP AT
o FLT T 95 1 3 A TR B A R 2
GESROERT

HE R AL — AN EE B RO e AL
B R FKA TG H — AN BEL b s 3 U5 {8
STEMMR ARG . BTFERENEFy—KiF4
e TH 9 8 A AT LA B ae F LA EE 4
MRS . HTFERBRET LK
(0ffline) WFALFEAZ BFIfH3E, HEHA
TEBES MBI SN EFE

BT RATREHEAMEIEE  (Debit Card)
AL, BETFEREE T THRITIITBL/ERH
, HIEER R AL BB L.

B F B B iR

HHEH AR, HFERAE) 2 RN, 7F
B g 5EAS, KOKHEFEE1E
2K BT By, 818820165210 H
1488 £ 5 s B TR AL R i T2
{E 7 —pEF, HEXRESLFFEENHET
ERBLI AR TR 5 0o, FHETIUIN e 1 E F.Ad F
R Sl ) N < Rl U121 1 RS ST AT NG N I}
BREFHLAE 20164510 H 473 1 79% 1
T 22017466 H 43 1183%, X Zeit 2 LLAEH
TERBLASKRI AT 5, BONE EFHLEH 2
TR B R A Rk

ETRFE A, 50%%)f FH LA 18157
AR+ A H BEHAMAINE TR SRS
54 (POS & eCommerce Systems), LA
{54 B 5 8 1 H TR B AT R IR 55

ERpgi SRR T BB AR SRR T
Ai. (A, AHEAE e Uk BOR R
P Ay e AT TSNS HL -k o, L AU R AR 2 )
GERHAER, WU TR B BRS EEAE SK
1779, FFRRAERER L1k 0 U L R A L
o W BRI E S, AR
AMAME R PR AR . 08, ¥F
% B TR B A 52 R (Barly

V.



Adopter) FrilE. [Rgt, 7 H AU
HPRBEFEINIBSEZZ A

R L A A HH Lk iE P A 1R R R 4T 4 5
, ISR AR “UHRR AT o HEE W
E B ERA R IR, A A 2R (E
FIHA F i, XA R RS
FEK. Bmyd, HAENWIE T “HBrae
FliEE R s” (Digital Food Pickup &
Delivery), HEAT{I#MRS  (Self-Service
Payment System), BIEf{EEZ%  (Instant
Coupons) , H-TFLE[EIF] (Reward Redemp—
tions) SEmACEMIMS . Hitk, AL
4 I R AR ) B A) 2% 2R e Rl 4 G 7 SR
REU F A R T RGBT IEY
B, MEAER AR RS ENY— K%
AR B T AT FOHE A S, &
FEFIFE K

BkmUEFHEH M

B AR E CLE R e Y T A K — B
E), E 3 s BRI R AT — R L2
Ealip AN, DEE01TESH AR T 5k
VOE, H PR A R ih BN B SR PE N K
FURR 15

D RPGY, A5 B AN R B TR
BLAF N Touch ‘n Go. J53K, HFEA
I s T — BRI, XibF RS
RVEI A | 6% FHRE T HFERER A
, Hrr—AMFl1~ MOL Global Inc. .

MOLFE+/NERT B O 5 THF 4 3RS
MEIMOLFF R T MOL Points, — AN R4 i ak
MTER BT 52m, FHELERE 7-Eleven
H5eEHE AT X AZERRE, MOL
m4 2 58 5 MR EXa1E, Fel T —1
eI G AN 284 SR 1S & . Bt Ah, MOL A 4
HTE B8 TEM, %N One2Pay. 4
» MOLIE 5 7-Eleven&1EHERS Alipayf)H 1k

BAT RS . E2 TRV IHA2100K T/ IE
FI7-Elevent R ML A T SR PE L2 — N5
ZAlipay e BT R ARSI 2K o

b TMOLZ4h, B—3%4 N ManagePay Sys-
tems Bhdff) &R PEE_F i A w7 L HEHEH
TH RIS, %4 MPay Wallet. MPay
Walletf Hbr 2 EAE202041E 2100 /54 H
Flo WP IIgEE 2, EReibH Al
I T It MARAT AR BETFHL. thab
M TR AL R AR 55 “ FHQR Codefs) 5
P RS, ERIAYIIRS, HIGFEEIRSS S

BT R, Lok L TR B AT R D AR
FTFUR AN I 2 51 A8 15 G 457 . AR i
jr UOB Kay Hian Holdings Limitedf]—i
WA R, SR EZRRIT (Bank Negara
Malaysia) 2017466 H30H &7t
HEIE  (E-money Licence) R FRITHM -+
=4k, i CIMB Bank, Maybank A1 RHB
Bank /& 24 HRHEH T B AR B0 1o A AT
S WFHEHL T CIMBPay,  MaybankPay#l  RHB
Now. [A]l}f, Hif5Z2 & WiCelcom—Axiata Bhd,
Digi.Com Bhdfl Maxis BhdBL&Ri2EAH
AirAsia BhdtBdEH TARATH SO HE FEt.

EIRLLEG] 7 oR T B R VG R e 5%
DR AH SR PE MV R AR _E A7)
BRSSP BE . AR Z 5 0 LR 2
A RPGIARA — P RELS & AR AT A
[ e T R O P s e s | 2 5,4
FE RN T B HEL T et B A BEAE B R 7 IF 1
Dt LR E . TR 78 B A Al T B4R
G 2 Gk, I AR AR — 4~ “ R
THEA” , PR TR E
R R R2UGEH TR E
A B A /0N i BRAN/AN T S /N BOR 4 55 55
y IXFEE RV AAETTI TER], Toil e KR
o SRARAR, K H R o SE I %) B REEH T
.




BFRALNZERN

B TR R T RS SR, (HE
TRRAU SR AR RGN F 2 Mg %2
i R o A AR B o — AN
BRI AL RO R, TR E RN
— A “CLEIEBCRNINRRSE” .

HurE 7N ZE R AWM, 7
& Security Socket Layer Protocol
(SSL) #1 Secure Electronic Transaction
(SET) o SSLAZ&—N1E P 25 £ 3 1 57 B AR i 3
MEZERY . ClLHRL ARG KM — A4
PO 7 ol | SR v I S = Sl o G e o
H P2 s “Public—key Technology”
K0 M gwby .

A4, SETHI— KIhfe R e relyk
s AR S EEMSE Lnitt. EiCERES
A E b, Hik—/Eor S hEE
M4 Eimifh . SETHIE S HARME 744
(DigitalSignature) M1 & #E 41 (Data
Coding) RIZALThGE {5 B4 E (Information
Integration), HLZEWEIII4IE  (Sensitive
Information Coding) A1 AEEEIEIIE

(Business Data Verification).

PUH FRHE R GRS, B %R RSN
R Al EE RL | 2P M 2% 2 4 )i, . %
- %EH (Device Cloning), H=EHM (Ap-
- plication Malware), Tk5 54> #%H
= (Identity Theft) 5. HZ, BEFRASHMH
- LREIBERRIE R SRS %4 R G Lo
UM LR, e USRS (Tokeni-
zation), HW&LSSIMAE (Device & SIM
Authentication), {7 EBESHIN (Loca-
tion .Patterné)',_'_%ﬁ,ﬂ;iﬁ_ (Fingerprint
authentication). HFHMELLERGIES
AW BT 2 AR T lﬁﬁtﬁﬁiﬁéﬁ%%ﬁﬁ_
R =R EE -

BRI SHEELRL R, BT




LEAP Market
Taking SMEs to the Next Level

by Joeuena Chow

n 25th July 2017, Bursa Malaysia launched the Leading Entrepreneur Accelerator Platform
(LEAP) Market as an efficient alternative funding platform for Malaysian Small and Medium-sized
Enterprises (SME’s).

What is LEAP Market Objectives of LEAP Market

Leading Entrepreneur Accelerator
Platform (LEAP) Market is a newly
established market which aims to
provide all companies fundraising
access and visibility through capital
markets. It is being set up to provide
all companies a cost effective and
efficient way to raise funds from

qualified “Sophisticated Investors”.

Key Features of LEAP Market

- Efficient, fast and transparent as a capital market

- To provide SME's an efficient
alternative fundraising platform
and to raise their fundraising
visibility through capital markets

- To bridge funding gaps of SME's
and to ease SME’s in taking their
businesses to the next level through
fundraisings in capital markets

- To provide investors a new
investable asset class which helps
to broaden economic activities of
SMEs

- The governing rules and regulations of LEAP Market are highly facilitative

- The cost of compliance is low



Key Advantages of LEAP Market

Cost effective

The average cost of
raising capitals in
LEAP market is
lower due to lower
barrier of entry,
compared to that of
the main capital
markets.

Open toall
industries

LEAP Market is
open to all kinds of
industries such as
manufacturing,
trading, services
and etc.

Simple
documentations

Prospectus is not
required to be listed
on LEAP Market.
The companies only
need to submit
Information
Memorandum.

Fees Waiver

Initial listing fee,
annual listing fee and
processing fees will
be waived for those
who successfully get
listed on LEAP
market (With the
condition that they
can graduate into
ACE market within
three years from the
date of being listed
on LEAP market).

Drawbacks of LEAP
Market

1) Fundraising in LEAP market is
less liquid compared to that in
ACE Market and Main Board

Who can get listed
on LEAP Market?

All public companies incorporated
in Malaysia with a clear identifiable
core business are eligible to get

Market. listed on LEAP Market. Locally
incorporated companies and SMEs
2) LEAP Market is still in the infant with foreign operations are eligible
stage hence it is subjected to too.

possible changes and uncertainties.

The requirements for SMEs and companies to get listed
on LEAP

- A public company incorporated in Malaysia

- Has clear identifiable core business

- 10% public shareholding spread (at the point of admission only)
- Meets the suitability assessment by an approved adviser



Who can invest in companies listed on
LEAP Market?

According to Schedules 6 & 7 of the Capital Markets and Services Act 2007 (“CMSA") only Sophisticated
Investors are permitted to invest in companies listed on LEAP market. The criterias to become a
Sophisticated Investors are as follows:

i)If the investor is an individual:

- Has at least RM3 million in total net personal assets, or
- Has an annual income of at least RM300,000, or a combined annual income between spouses
of at least RM400,000

ii)If the investor is a Company/Partnership/Corporation:

- Has a total net asset of at least RM10 million, or
- Has a total net partnership of at least RM10 million
- Has a total net trust company of at least RM 10 million

Value Propositions of LEAP Market

For SMEs For Sophisticated .
and Investors For Advisers
companies
~ An alternative platform to ~ LEAP Market provides ~ Access to additional
raise funds greater price discovery revenue stream for new
~ The governing rules and and transparency segments
regulations are highly ~ Opportunity to capitalise ~ An opportunity for advisers
facilitative on the potential growth of to enhance visibility and
~ Low cost of compliance a company on LEAP profits
~ An opportunity for com- Market ~ The governing rules and
panies to enhance visibility ~ High flexibility of switching regulations are highly
and profits between divestment or facilitative
~ Early exposure for the investment in LEAP ~ Low cost of compliance
companies to prepare for Market ~ Potential to guide issuers
potential listing on ACE ~ Access to a wider pool of or clients to graduate to

or Main Market potential investments ACE or Main Market



Value Propositions of LEAP Market

Currently, 5 companies have successfully got listed on LEAP Market as shown below :-

Name of company Date of listing IPO
Cloudaron Group Berhad 3.10.2017 RMO.11
Red Ideas Holdings Berhad 8.11.2017 RMO0.35
JM Education Group Berhad 8.2.2018 RM0.45
Metro Healthcare Berhad 26.2.2018 RMO0.23
Nova Pharma Solutions To be advised RMO0.20
asat 15.3.2018

In addition, companies that have shown substantial interests to be listed on LEAP Market are:-

~ Accent Wellness Global Sdn Bhd

~ Agrofresh International Group Sdn Bhd

~ East West One Group Sdn Bhd
~ Macfeam Sdn Bhd
~ Polymer Link Sdn Bhd

~ ProEight Sdn Bhd

~ Safetyware Sdn Bhd
~ Seers Marketing Sdn Bhd

~Trustgate Berhad

~ Upstream Downstream Process & Services Sdn Bhd

There are 19 other companies which are interested and waiting to get listed on LEAP Market. We
believe that there is no limitation cap to such number and there will be more companies getting

listed on LEAP Market in due course.

Conclusion

LEAP Market provides an alternative platform and opportunities for SMEs to raise capital in a more
efficient method for their continuous business growth. Moreover, LEAP Market compliments both
Main Market and ACE Market by addressing funding gaps of SMEs. At the same time, it creates a
wide range of new investment opportunities for investors in Malaysia. Il

MNate: In the event of discrepancies between the English version and its translation version, the English version shall prevail. ‘




T%ﬁﬂﬁgﬁﬁﬂﬁqzﬁ :

FE -

Chan Lai Foon

+ 42LEAPTIA ?

LEAPTH It IR A ERFNEE
“IRZEFH =M - AP/
APVREEFNOHEE
FRAMINIS K EHHNZE
M7 - LEAPHITRHE "L
I ¢ & & (Sophisticated
Investor) — Mg/ E
WiIEFE LI EE
EIMTE/EN JZ -

LEAPHIANERRS

a) AP/NEWRRHEE
BRI

b) RP/NEWHBERZCI
W EREETERM

c) RERBEBETZHRE
EIN

LEAPTIAERR R !

~ BNENSEEZERE
~ EHRIREVDRGE
~  EHAERE

RIRFH A

A

LEAPTIIZRI A :

1) BT EMmNmBIE - £k
A AR RAE

2) HAZTIE - RS
- RBW - BBWE

3) BERAXHEFK - NELH
REBANICRALENSE - 1
THREREBKRS  ABRHESR
METR

4) T ELEAPTIA LAY
- MR3FEAMLEAPTIAE F+
FeWirmin - EHRYIRER
MR EE R R RR -

LEAPTIIARYEA .

~5 8 R A EAREE R -
LEAPT SRS EF £ R E
RRHEANTE

- LEAPHIATEREME
 BERDES

MELEAPTIA L HAY
NCIDAY b=

a) EBRAAL IR AT

b WEHEZEBEMBE TNE

) F EAREE10%D BILEK

PINIAEM:SE )

d) ZE—R2REESXAIRE
R BFR (Bursa Malaysia) 55

RAWIESZR<(Securities

Commission) AIER “& 18

B)" (Approved Adviser) - FF

By "SEME" WNinES
%A%  (Suitability Assess-

ment)

EREIRAT LEAPMIT
BN EHRAT?

#E%EZOO?fﬁjt%;ﬁzliFﬁiﬁE
HEJ"J;Z-ET ! /\. ”%H%Tﬁﬁ
" THEABIRATLEAPT
MEBEN EHAS - "RIKR

"E" NFEREN:

i) ERABADA
a) TAEKZARTBY
300°% - S&
b) MTAFWATBIIOLZ
SARZEZFWATEIZA0

A=
~ =




A) WF P/ NBEIRNME :

— P EFNEARETS
BENH EHRAIRBEN LM
~ BRTRERWESR  ENRKUSKER
RAEF
AP NEE W HEREQIWRIEREE T
REEM

B) T "RIGIRAE" ME :

LEAPTI1RI A BIIREMEEMER(E
EEBRERATEAEAMKEI N R/
B - EHBRWREERART

~ LEAPTIIZILIRE BB A MIF TIR AN S
RERZEEZBENRANS

O MFESREMAMmE :

~ REZERS  NPREGEN - BEWA
B AMINNZES - BETHIZERREFA

t

t

t

2

~

7l
~  TENLEAPIRMIET Z B AR S E R
LEAPT A5
ZBATALL - SREWEMINELEAPTHH L

£

i FL 41
11 3.10.2017

8112017

8272 018

FRIEZ 5 - IR W EFRAMELEAPT A LRI

BE

~ Accent Wellness Global Sdn Bhd

~ Agrofresh International Group Sdn Bhd

~ East West One Group Sdn Bhd

~ Macfeam Sdn Bhd

olymer Link Sdn Bhd

~ Prokight Sdn Bhd

~ Safetyware Sdn Bhd

~ Seers Marketing Sdn Bhd

~ Trustgate Berhad

~ Upstream Downstream Process & Services
Sdn Bhd

o~

HRIBELIREW EREMIERELEAPH A L
o RATBEL R A RERFFFEIBM - ZRIAK
THRB F R E S /B WV eBiE T LEAPTIA
Weo o




Annual DiINNer

2017

Kuala Lumpur - School Night




Annual DINNner

=7

Johor - Flying to The Sky

' - ey 7
P — p ,lbﬁ"rz‘f’
1 . Q .

o W T







Kuala Lumpur

Ecovis

Seminar

personal
Ecovis
consultant
will always




@

Find out more & visit

WWww.ecovis.com.my
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Our Offices in
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(HQ):

Jalan 109F, Plaza Danau 2,
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